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Be Anywhere. Stay Connected. Shop
Everywhere with Friends Like YOU!

Thought Starter
Mobile and App Landscape
Social Shopping Leade
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Thought Starter
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More Content Distribution Points

RISE OF SOCIAL COMMERGCE . ALTIMETER



Consumer & Market Trends

* Mass Socialization

* Web 2.0 Rewriting Rules of Agility, Sense & Respond

¢ HAUUGSNI t NPLISTA bSg 9N 2°
* Mobile & Video Coming of Age

* Decoupling of Media & Platforms

* The Persistence of Free

* The Rise of Social Shopping

diverse demanding connected emerging



Mobile and App Landscape
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Mobile Phones Will Overtake PCs by 2015
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Teens Are Earliest Mobile Adopters

Penetration of Mobile Phones Among Teens Penetration of Mobile Phones Among Young
Ages 131 17 Adults Ages 18i 24

Non-mobile
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App Usage Passing Early Adoption Phase?

Technology Adoption Among App Downloaders

Past 30 Day App Downloaders

Wave 1 Wave 2

| do not generally waste
time trying to keep up
with new things

| do not generally waste
time trying to keep up
with new things

52% 54%
| usually keep up with

what is happening

I usually keep up with
what is happening

55% 53%

| love to keep ahead of
what is happening

| love to keep ahead of
what is happening

u Smartphone ®Feature Phone m Smartphone = Feature Phone

App Downloader Base: Feature Phone (n=1,965), Smartphone (n=2,300)
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Who Else? Facebook Most Popular Social App

Social Networking Applications Used in the Past 30 Days

Past 30 Day App Downloader & Smartphone User (n=2,300)

Facebook 45%
Twitter

Myspace

LinkedIn
wl Smartphone
Foursquare 3%

Bump 2%

Loopt
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Coke & Starbucks Most Known Mobile Brands

Awareness of Specific Branded Apps

Base: Respondents who are Aware of Branded Apps (n=1,722)

MyCokeRewards

myStarbucks

Krafts Ifood Assistant

Bud Light Real Men of Genius

Guinness Pub Finder

Sherwin Williams

Other
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Geolocation: Early Adoption Security Concerns

Geolocation Security Issues
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Mobile & Online is Redefining Coupon

Coupon Redemptions 2008 704 10 304 +10%
2009 +17% +33% +29% +26%

2010 +13% +1%

9356 0210 0954 7000 0000 (304 0754 63

Up to 33.50 m savmgs below

How 1o Redesm:
Please prosent the barcode above 1o your
Cashier 0 fedoem he offars below

Hach ndivechad otier within the coupan may only
b2 used once.
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Social Shopping Leaders
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Amazon Leading the Way

Connect Amazon and Facebook Close |X

Improve your Amazon shopping experience Your personal Amazon data
by tapping into your Facebook network. will not be shared with

friends’' Amazon Wish List

e Get gift suggestions for -
Facebook profiles. story with Facebook.
will not attempt to

e Explore your friends’ profiles arne At your Eaceboik Fiendi

similar interests.

f Connect with Facebook

(You will be asked to approve this connection)
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Red Laser: From Barcodes to Reviews

RedLaser Support SDK What's Next?

What if your iPhone could read barcodes?

...just like the scanners at the checkout (you know, the ones with the red laser.)

You could do all sorts of cool things.
Check online prices for a DVD player.
Scan movies at the store and beam t
Scan a book and check faor reviews.
Scan the milk and add it to your groc

| know what you’re thinking. That’s im
camera just wasn’t good enough.

Actually, it is good enough. But you can’
technology. You need RedLaser - just mg
barcode recognition technology on planet

Skeptical?

Get the RedLaser app and try scanning fi
screen.
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Mark Cosmetics: Purchase Through Facebook

Email Password

facebook

mark. girl is on Facebook
Sign up for Facebook to connect with mark. girl.

Become a Rep Discussions Photos »

mark.

mark.

e AL2010

> - RUNWAY YOUR WAY

Beauty & fashion you'll love to wear
Shop through a mark. Rep 1o see the latest
trends, receive personalized senice & free
shipping with $25 orders! To f

Rep, use the Rep locator

a mark.
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Implications
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Implications of New World Order

|—[ Reviewing Products

6
Years of Profit from reduced THE REFERRAL SPECTRUM
customer life 5 operating costs
Profit from price
4 premium
3 ’—[ Feedback & Complaint Sites
2 ; Product Mentions on Blogs
Profit from increased
PUrchases |—[ Message Boards
|—[ Testimonials in Communities
Profitfromreferrals | —
1 |—[ Answering Questions
0 . Base profit
|—[ Video Demonstrations

. Acquisition

The Value Profit Chain {Heskett/Sasser 1/03)

Loyalty Advocacy . User-Contribution
More Spend Per Buyer More Media Per Buyer More Work Per Buyer
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Brand Credibility More Important Than Ever

Six Drivers of Brand Credibility

Trust Authenticity Transparency
Confidence As Advertised Let the Sun Shine In
Consistency Real & Sincere Easy to Learn

Integrity Real People Easy to Discover
Authority Informal No Secrets
Affirmation Listening Responsiveness
Playback Empathy Follow-Up
Reinforcement Welcome Mat Invitational Marketing
Search Results Humility (we can learn)| Solidifying the Solution
Accountability Absorbing Feedback Dignifying Feedback
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Kraft: Combining Health and Gaming

BiG Fork
Berx | T3TTLE Fork

Big Fork Little Fork is a parent’s best resource to help raise kids
with smart eating habits and an appreciation for food.

If you've ever been frustrated by having a picky eater, this is the
perfect iPad app for you. You and your kids will have a blast in the
kitchen with recipes, video how-to's and educational games aimed at
getting the whole family to cook together, eat together, and live well
together, all brought to you by Kraft Foods. Only $1.99. Download now.

Available on the
D App Store
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Bravo Builds Engagement Beyond the Screen

‘ Qi ‘ A
[
|
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Closing Thoughts
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In the App, Find Clarity of Brand Essence and a Long-

1

1

| Overdue Brand Migration to Service

| by Pete Blackshaw

Published: September 09, 2010

#Tweet | | B Like || 47 E:[CoOH"S b

"What's your brand's app?”

Such was the salient, spot-on question the

CMO of 3 major consumer company posed to

several hundred marketers at a marketing

summit I recently keynoted, Right guestion --
Pate and perfect timing.

Blackshaw

Mow, before you get too app-happy here, he
wasn't Vliterally” talking about the likes of Bump, Bubblewrap,
Angry Birds or Fruit Minja. He was being gquite figurative, and for
good reason,
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Thank You

Digital Strategic Servicdslps Fortune
1000 companies leverage Consumer-

Generated Media for better business éatisficd :
BN, ustomers
decisions. Tell Three
Friends,
Pete Blackshaw o
* NM Incite EVP of Digital Strategic Services Customers

Tell 3,000
e Author of Satisfied Customers Tell 3

Friends, Angry Customers Tell 3,000
(www.tell3000.com) DTN & Beceaa i ey

* Former P&G Digital Brand Manager and
AdAge Marketer of the Year

* Co-Founder of PlanteFeedback.com and
Word of Mouth Marketing Association

e Chairman of Better Business Bureau
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http://www.tell3000.com/

