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Thought Starter



More Content Distribution Points



Consumer & Market Trends 

•Mass Socialization

•Web 2.0 Rewriting Rules of Agility, Sense & Respond

•¢ǿƛǘǘŜǊ tǊƻǇŜƭǎ bŜǿ 9Ǌŀ ƻŦ άCǊƛŎǘƛƻƴ CǊŜŜ CŜŜŘōŀŎƪέ

•Mobile & Video Coming of Age

•Decoupling of Media & Platforms

•The Persistence of Free

•The Rise of Social Shopping 
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Mobile and App Landscape



Mobile Phones Will Overtake PCs by 2015

Source: Nielsen



Teens Are Earliest Mobile Adopters

Penetration of Mobile Phones Among Teens

Ages 13ï17

Penetration of Mobile Phones Among Young 

Adults Ages 18ï24

Source: Nielsen Q2 Mobile Insight Youth Report



App Usage Passing Early Adoption Phase?

Technology Adoption Among App Downloaders
Past 30 Day App Downloaders

Questions used: CQ42 Here are some 

statements that people use to describe 

themselves.  Which statement best describes 

you?

Wave 1 Wave 2

Source:  August 2010 Nielsen App 

Playbook

App Downloader Base: Feature Phone (n=1,965), Smartphone (n=2,300)

Source: Nielsen 2010 App Playbook Study



Social Networking Applications Used in the Past 30 Days
Past 30 Day App Downloader & Smartphone User (n=2,300)

Who Else?  Facebook Most Popular Social App

Source:  August 2010 Nielsen App 

Playbook

Questions used: CQ26  Which of the 

following Social Networking applications have 

you used in the last 30 days?

Source: Nielsen 2010 App Playbook Study



Source:  August 2010 Nielsen App 

Playbook 

Coke & Starbucks Most Known Mobile Brands

Questions used: CQBA1 Are you 

aware of "branded apps"?  CQBA2 

Which of the following branded apps are 

you aware of?

Awareness of Specific Branded Apps
Base: Respondents who are Aware of Branded Apps (n=1,722)

Questions used: CQBA1 Are you 

aware of "branded apps"?  CQBA2 

Which of the following branded apps are 

you aware of?

Source: Nielsen 2010 App Playbook Study



Geolocation: Early Adoption Security Concerns

Source: Webroot



Mobile & Online is Redefining Coupon

% Change in Manufacturer 
Coupon Redemptions

Q1 Q2 Q3 Q4

2008 -7% -1% -3% +10%

2009 +17% +33% +29% +26%

2010 +13% +1%

Top 5 Redemption Growth Methods

Internet +263%

Direct Mail +69%

Magazine +51%

Instant Redeem +48%

Direct Mail Coop +45%

Source: Inmar



Social Shopping Leaders



Amazon Leading the Way

Opportunity to access 

huge silo of  information 

about consumers



Red Laser: From Barcodes to Reviews



Mark Cosmetics: Purchase Through Facebook



Implications



Implications of New World Order 



Six Drivers of Brand Credibility
Trust Authenticity Transparency

Confidence
Consistency

Integrity
Authority

As Advertised
Real & Sincere
Real People

Informal

Let the Sun Shine In
Easy to Learn

Easy to Discover

No Secrets

Affirmation Listening Responsiveness

Playback
Reinforcement
Search Results
Accountability

Empathy
Welcome Mat

Humility (we can learn)
Absorbing Feedback

Follow-Up
Invitational Marketing
Solidifying the Solution

Dignifying Feedback

Brand Credibility More Important Than Ever

Source: Pete Blackshaw, NM Incite



Kraft: Combining Health and Gaming



Bravo Builds Engagement Beyond the Screen



Closing Thoughts
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Thank You

Digital Strategic Services helps Fortune 
1000 companies leverage Consumer-
Generated Media for better business 
decisions.

Pete Blackshaw

•NM Incite EVP of Digital Strategic Services

•Author of Satisfied Customers Tell 3 
Friends, Angry Customers Tell 3,000 
(www.tell3000.com)

•Former P&G Digital Brand Manager and 
AdAge Marketer of the Year

•Co-Founder of PlanteFeedback.com and 
Word of Mouth Marketing Association 

•Chairman of Better Business Bureau

http://www.tell3000.com/

